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nangn Uy ¥indin wi 3
nangn Uy IUMIN
(nangnIusuU3e W.A.2564)
Yawdngns  wdngmsUnyTTaudia
Bachelor of Accountancy Program
HoUluazanviien
UgyWlaudim  : Bachelor of Accountancy
Uy.y . B.Acc.
SuumireinfiSsunasavangns 130 miefn
Taseasnaeangns
n. nuandvdnenaly 30 wdoehn
U9AUIEU 24  wiqgin
(1) nqun1w Teduiseu 9 mgie
(2) neuuywernans naudrumans Jeduseuy 15 wwin
waznauIneAansiuatineans
woniseu Litasndn 6 AN
(1) ngunw deniseuliitaundy 3 mhein
(2) nguaywemans naudaudeaumans
w30 nauInenmansiuadinaans litdosndn 3 avelhRty
¥, wuandganie hiteandn 94 AN
(1) fugrumeinin 30 mhgin
(2) AvnanzAIUTIAY 48 VeIl
(3) Avnanizauden 9 nwhn
(@) AEnUszauNITANBITN 7 NN
A. wuINITIAINLES eulidaunda 6 AN



YY1 4

A, vundvAnwnaly laddiaendn

(1) UsAusau

0001102

0001103

0001104

0001209

0001106

0001109

0001108

0001210

(1.1) ngun1En UeAUREU
WinwensilauaznsyanIwdengy
English Listening and Speaking Skills
nsldnudanguitonisieans
English Usage for Communication
AwSanguiiedndn
English for Professional Purposes

4 4

(1.2) nGuNYwEAIENS nquamumam% La
nguInerrnansiuatinAans JeAuTey

AUsENauNIsyAly
Modern Entrepreneurs
Aanudunaiiisalng
Thai Citizenship
ansnsEsyion st dy
The King’s Wisdom for Local Development
m‘ia%ﬁ\‘iLa%uLLazaLLaqsum’w
Health Promotion and Care

Finwaaaluganava

Smart Life in the Digital Age

(2) Honi3eu edvlungusialuil liteendn

0001101

0001201

0001202

0001203

(2.1) doniFeu ngunwn Litlesnd
mwilvedienisdeans
Thai for Communication
mmzﬁﬁmﬁamiﬁami
Japanese for Communication
Mwduilenisaeds

Chinese for Communication

AWM NANDNTERENT

Korean for Communication

30 #28nn

24 Kiq8nn

9 wUWAR

3(2-2-5)

3(2-2-5)

3(2-2-5)

15 “UQ8NA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

6 %UIWNA

3 BUWAR

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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1 4

(2.2) \FaN3EY NFUNYBEANEAT  ndudIANAIEnS

q

w30 nguInerdaniiuatinatans liteendn 3 wiqedn

0001105 quvsuAans 3(3-0-6)
Aesthetics
0001107 WnweluAnssed 21 WieTinuazendn 3(2-2-5)

21st Century Skills for Living and Occupations

0001110 nsAnuaznIsAnaula 3(3-0-6)
Thinking and Decision Making

0001204 USrayuwaemauniionsaiiudin 3(3-0-6)
Philosophy and Religion for Life

0001205 winnsIuuarauYIsmansnisnsvie i 3(3-0-6)
Tourism Innovation

0001206 UsgiRmansiaziauinisueslanaiiyll 3(3-0-6)
History and Development of the Modemn World

0001207 ngvuneludinysziniu 3(3-0-6)
Laws in Daily Life

0001208 Pinvonuuulameineaans 3(3-0-6)
Designing Your Life with Science

0001211 winnssudmiuaugulng 3(3-0-6)
Innovation for New Generation

0001212 gya9elutInusedniu 3(3-0-6)
Feng Shui in Daily Life

0001213 MsRYAANNWEB UG 3(3-0-6)
Fashion Personality Development

0001214 NaLlosyARavia 3(3-0-6)
Digital Citizenship

0001215 NSARNA DY AT NATIA 3(3-0-6)

Creative Thinking
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. NUNIVILANTE hidasndn

(1) UsAusau

1. FVINUFIUNIIVITN TeAULSEY

3521106

3521107

3521108

3523901

3524308

3531101

3532204

3561105

3593103

3594304

wdnmsURtud 1
Principles of Fundamental Accounting 1
wdnnsTaTtud 2
Principles of Fundamental Accounting 2

norueITINd kAN uueNINYed

Accounting Profession Law and Commercial Law

anaLeN19I98M19N1UYT
Statistics Research For Accounting
FTUUATAUNANINTU YT
Accounting Information System
NSRUGINT
Business Finance
=

N1901981NT 1
Taxation 1
N3INISTINAENSLaENIIAaINaTe vy
Strategic Management and Modern Marketing
NSNLATYTANENT
Principles of Economics

a & a a =~ U a
NMTIATIERTIUTI NN IdndUla

Quantitative Analysis for Decision Making

2. FPNANIZAUUIAU TIAULTIU

3522102

3522106

U ARy

Cost Accounting
o = gj

NITUYVVUNAIN 1

Intermediate Accounting 1

94 28R

78 28nn

30 #UENA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

48 KuenA
3(3-0-6)

3(3-0-6)
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3522107

3522108

3522201

3523211

3523305

3523902

3524104

3524105

3524204

3524302

3524304

3524306

3524404

3532205

nsdayTdunans 2

Intermediate Accounting 2
NSUTMSAUNUTINALNG
Strategic Cost Management
nsUBdmsUgsNvaa SN
Accounting for Startup Business
NusAduRUSNIIN U
Accounting Engagement
FIBUNTRULAZNITIATIZA
Financial Reporting and Analysis
NTITENNN1TUYT

Accounting Research
nstnylituge 1

Advanced Accounting 1
ﬂ’]iﬁiy‘?i%u%j\i 2

Advanced Accounting 2

N15UYTNEN15INNITTINAYN VY

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

Accounting for Community Business Management

nsaRuUYd

Auditing

nsnTvdeunelulaznisauaungly

Internal Auditing and Internal Control

AU NoNAUIIDIDU

Accounting for Local Development

TWsunsudnsaguiiieauliyd
Accounting Software Package
N1SNNELINT 2

Taxation 2

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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(2) Fvmanizarusaan Litdesnda 9  wU28nA
1. @ensgusigivseluld  Lidesnin 6 WU2eNA
1551607 ABINGuANTUIBITNTYT 3(3-0-6)

3523207

3523208

3523209

3523210

3523306

3524103

3524203

3524309

3524401

3524403

3533404

English for Accounting Professions
nsUaTanizianis 3(3-0-6)
Accounting for Specific Enterprises
N15UYINIENUNIATY 3(3-0-6)
Public Sector Accounting

nsURTszninalsvina 3(3-0-6)
International Accounting
mMsUnifiensdnnisdwanden 3(3-0-6)
Environmental Management Accounting
dninaudyidnasy 3(2-2-5)
Simulated Accounting Firm

N uf Uy 3(3-0-6)
Accounting Theory

N19INUNUNIEDINT 3(3-0-6)
Tax Planning

N13ATIVADULAEAIUANITEUUANTAUNA 3(3-0-6)
Information System Auditing and Control
nnTdeUlninsneNiines 3(3-0-6)
Computerized Auditing
NTILATIZYLAZNITOONUUUIZUVATAWNA  3(3-0-6)
NS0T

Accounting Information System Analysis and Design
N13NHHULAZNTAIUANAILS 3(3-0-6)

Profit Planning and Control



nangn Uy ¥indin w9
2. swinduuun  @eniteuliveunin 3 wiehn
3524903  @uuuINISURAINITRY 3(2-2-5)
Seminar in Financial Accounting
3524904  duuuINISERUUYT 3(2-2-5)
Seminar in Auditing
3524905  @ULWINIIAIEOINT 3(2-2-5)
Seminar in Taxation
3524906  d@uuunsyuvarsaumatazimalulagnianisUayd 3(2-2-5)
Seminar in Accounting Information System and Technology
3524907  Auuu1NIURYIUIMIG 3(2-2-5)
Seminar in Managerial Accounting
3524908  duuuInsaTadeungly 3(2-2-5)
Seminar in Internal Auditing
(3) v MnUszaUNITAIVITIN  TeAUIBEU 7 wqenn
1. dwiuiilauauifauvuand 3 48 2.2 (1)
UIAUITEUY 1 wuenn
3523802  ASASEUUITAUNISAIAARUINNIINTUYT 1(0-2-1)
Preparation for Professional Experience Training in
Accounting
L@aniseu 6 wiqefin
3524801  annafnwImenisUnyd 6(0-36-0)
Cooperative Education in Accounting
3524803  MSRNUTEAUNTAIAAAUILNIINITUT 1 6(0-36-0)

Field Experience Training in Accounting 1
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1. dwiudlinuandaniumvuini 3 48 2.2 (2)

o o = 1 a
UNAULIYU 7 v“uEna

3523802 NSRS ENUTEAUNITANIARAUILNIINITU YT 1(0-2-1)
Preparation for Professional Experience Training in
Accounting

=

3524802 NTAUANYITITNNIIN1TTRYT 3(0-6-3)
Accounting Profession Case Study
3524804 NSENUIZAUNTAINIAFUINNINATURT 2 3(0-18-0)

Field Experience Training in Accounting 2

nuewme 1. 918391 3524802 anunsaunivirnaulussaiveyUSyavisefisuinuniisu
Touldl

2. 9183w 3524804 anunsoawmzileulunaggseula

A. NUNIVLABNLES Litlaandn 6 waena
idenSeusginle o lundngasuminedesuigensind lngligiiu
183 suLILal wazdasliidusedvndruslrnssulagliduniieinsulunueinig

dnsansfnwvesangnsil

WU : Jruatulidumiaein
nsdintnAnwiinanisnadeuniwsengulitlulumuinasivesmine1asls ameilou

ISUs18791 0000101 NMBINguiugINenITFeus 3(2-2-5) Inglidumiein
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F1UNIVNATEFNINING

(nangnsuIuuse w.e. 2564)

Yaviangns nanansATegAans Ui a1vivATYgnanasia

Bachelor of Economics Program in Digital Economy

FoUSyauazanv1ivn
\ASYgFANEnTUMAR (1ATHFNIRINR)
Bachelor of Economics (Digital Economy)
A.U.(ATYgAARIR)

B.Econ. (Digital Economy)

Iuuenafiseunaaanangns 121 mhena

Taseafamdngns

Iﬂiaa%”]wawé’ﬂqm5LLUnLﬂuumm‘iﬂmﬁaamﬁaﬁuﬁﬁmumiﬂummsﬁ

UIRTFIUNGNENTVRINTENTNANYITANTAIL

A, vunIEIAnyalY Seulidaynii 30 BU2eAA
UIAULSY 24 BN
1) nguivINIW 9 whein

2) NIy BEAIERS navIvFRuAans

waENauIvINeIanSiuANinAIanS 15 mihehn
waniseulitasndn 6 Wienn
1) ngudwntw idesnd 3 v

2) ngEARILLBEAEnT 138 nqudANAEns e

naulvInemansiuadinmans litesndi 3 yid3eiin
2. Kuangane lideenan 85 wwnn
1) Aunu 45 RUI8AN
2) A UANITATUY 33 WAn
2.1 A awigaudeau 18 wuwhin
2.2 AW NAWILAUEDN 15 wiaein
3) NANIYIRNUITAUNITUITTIN 7 e

9

=

A. BNV NABNLES bltaenIn 6 VULAA
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3187391
n. vuaadvidAnwialy - lidesndn
(1) U9AUISEU
(1.1) ngun1e JeAulTeu
0001102  yinweAsilawaznsyanIYIdenge
English Listening and Speaking Skills
0001103  nsldmwdanguiiionisdeans
English Usage for Communication
0001104  Mw1danguitodvTn
English for Professional Purposes

T4 <

(1.2) NFUNYBLAENST NGUFIANAEAT Uae
nauIneAEnsnuAdinAEns JeAusey
0001209  gUsznaunisealuy
Modern Entrepreneurs
0001106  Aanudunaiiioslne
Thai Citizenship
0001109  FansnszsvLiionsiauToshy
The King’s Wisdom for Local Development
0001108  MTATIUATULALAUAHUNIE
Health Promotion and Care
0001210  TWinygyaainlugARivia
Smart Life in the Digital Age
) deniFou swiwlungusielui litleundn
(2.1) \RaniFeu ngunten Lideend
0001101  awilneifionisdeans
Thai for Communication
0001201 M duiienisdoans
Japanese for Communication
0001202  nwnIuilensieans

Chinese for Communication

30 #8nn

24 AU

9 UBNA

3(2-2-5)

3(2-2-5)

3(2-2-5)

15 wU8NA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

6 ¥UYNA

3 BUYNA

3(3-0-6)

3(3-0-6)

3(3-0-6)
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0001203  nwnwALienSARENS 3(3-0-6)
Korean for Communication

(2.2) \HoNI38U NEUNYLUAEAT %30 NGUAIANAENT W30

nguAMeIAIERSUANIAAIENS yideena 3 iagfin
0001105  @UVIEAEANS 3(3-0-6)
Aesthetics
0001107 vinwzlummsswil 21 (feTinuazerdn 3(2-2-5)

21° Century Skills for Living and Occupations

0001110  n1sAaLazn1sAndula 3(3-0-6)
Thinking and Decision-Making

0001204 ‘U%’sucgwLLasmamLﬁamiﬁ%ﬁu%ﬁm 3(3-0-6)
Philosophy and Religion for Life

0001205  uinnIsuLAzAUVEMANSNIINTTRaTE 3(3-0-6)
Tourism Innovation and Aesthetics

0001206  UsyiAmansuazinuinisveslanadisll 3(3-0-6)
History and Development of the Modern World

0001207  ngugludInUszdiu 3(3-0-6)
Laws in Daily Life

0001208  Fimeonuuuldmeinerans 3(3-0-6)
Designing Your Life with Science

0001211  winnssudmsuAuguln 3(3-0-6)
Innovation for New Generation

0001212 segeludinusydniu 3(3-0-6)
Feng Shui in Daily Life

0001213 miﬁwmqﬂaﬂmwﬁwuw% 3(3-0-6)

Fashion Personality Development

0001214  walilewARIvia 3(3-0-6)
Digital Citizenship
0001215 NSANAN9DE19AS19ETIA 3(3-0-6)

Creative Thinking



UANERAILATHANEARTUTR 9 14
¥, nundgante  hidesndn 85  wuUlwnn
1. nguY LAY TIAUEE 45  wuqEnn
1551605 A9 WFINT 1 3(3-0-6)
Business English |
1551606 ANW1DINQWEIND 2 3(3-0-6)
Business English |l
1554502 nsFeansTEIneTALs T 3(2-2-5)
Intercultural Communication
3521103 nannsUYT 3(3-0-6)
Principles of Accounting
3561204 arudiloauieniunisusznougsia 3(3-0-6)
Introduction to Business
3591107 ANAAERSAMIUTINLATYEANERS 3(3-0-6)
Mathematical for Economist
3591108 atAdmSutniAsygaans 3(3-0-6)
Statistics for Economist
3592101 LATYEAIERSYanIA 1 3(3-0-6)
Microeconomics |
3592102 LATYEAERSUNNTA 1 3(3-0-6)
Macroeconomics |
3592103 swginidesiu 3(3-0-6)
Basic Econometrics
3593101 LATHIANANTIANIA 2 3(3-0-6)
Microeconomics |l
3593102 LATYFAIARNSUNAA 2 3(3-0-6)
Macroeconomics |l
3593221 LATEFNIAING 3(2-2-5)
Digital Economy
3594904 WIMYINMTIRYNMBATFAIERNS 3(2-2-5)

Research Methods in Economics
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3594905 1ASAIIMLATFANENTTINARTR 3(2-2-5)

Research Project in Digital Business Economics
2. v nanizau lidesndn 33 wiqghn
2.1 A UNWIZATUUIAY 18 wiqeia

3592201 AswgAaninIsRuLazn1saulugaRava 3(2-2-5)
Economics of Money and Investment
in Digital Economy

3593205 AswgAmansgInauvulugafIva 3(2-2-5)
Community Business Economics
in Digital Economy

3593218 LATYgAERsNITIANTS UL ALATYEAIRTVA 3(2-2-5)
Managerial Economics in Digital Economy

3593301 NFIATIEMBUTIUd M UM snaulaniagsia 3(2-2-5)
lugARIva
Quantitative Analysis for Business
Decision Making in Digital Economy

3593303 NTIATIEMATINTHavLHUNUlUEALATYRRIa  3(2-2-5)
Project and Program Analysis in Digital Economy

3594901 dununAsYgAansgInanavia 3(2-2-5)
Seminar in Digital Business Economics

2.2 Synamzduden @enSeusedvseluiilitesniy 15 wiene

3592213 LATYEAIERNSNIIN1FINT 3(2-2-5)
Economics of Taxation

3592217 AswgAan§Tiosiu 3(2-2-5)
Local Economics

3593208 AswgmansgIRaRavia : Anwianizizes 1 3(2-2-5)
Digital Business Economics : Selected Topics |

3594301 NSNEINITAUNMIANATENILUYARIVEA 3(2-2-5)
Economic Forecasting in Digital Economy

35932302  LATHSANANTNGANTIY 3(2-2-5)
Behavioral Economics

3594302 AswgmansssnaRavia : Anwvilawziies 2 3(2-2-5)

Digital Business Economics : Selected Topics I
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3. AYHnUszauNISaIYIIW 7 wdhena
UIAULSY 1 UL
3593801  MSWSHUUITAUNITAINIAGUINNINATYTAIENS 1(0-2-1)

Preparation for Field Experience Training
in Economics
\FoniSeuneinladvmileiedaluil 6  wUwWhn
3594801 AvNIANYIMIBATHFANERS 6(0-36-0)
Cooperative Education in Economics
3594802 N1SENUIZAUNISUNIAAUILNIUATYTAERNS 6(0-36-0)

Field Experience in Economics

(M) NIV AaNLES Litaandn 6  wulein
Widenseusgdnle o lundnansiuminerdesvdgansindilnaeulaglaigiiu
183 suLILaD wazdasliiidusedvndruslrnssulagliduniieinsulunueinig

o & =2 [ =1
ﬁ?L’iﬁ]ﬂ’]iﬁﬂU’W@ﬂWﬁﬂQ@iu

NUYLAR : Funasulidundienn
dr—ﬂl v = a (v (-1 I3 a (Y] ¥ a
nsintinAnwinanisnaaeunwsingeliidulumuinasivesnineasls amsidou

ISUT18791 0000101 Mw1BINguitugIienITiseus 3(2-2-5) Inglidumienn
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nangastmaransUugn
#1913 HUAAIERAS

(nangasuIuuse w.a. 2565)

Yaviangns wangaslimemanstiadin arvinilmanans

Bachelor of Communication Arts Program in Communication

N

FoUSauazanv1ivn
TwaransUudia (Hmaaians)
Bachelor of Communication Arts (Communication)
uA.v. (AwAans)

B.Com.Arts. (Communication)

Iuuvieianaeavangns 121 mhein

Tasea¥avdngns
n. vadvAneily 30 wddeda
USAULTEY 24 wiqwnn
(1) ngunw Jeduiseu 9 niein
(2) nauNYBEAIERS NaudRNenans JeduiSew 15 viaefn
waznauIneFansiuatinenans

wanseu laitdaendn 6  wvuEin
(1) ngunw Weniseulaitosndn 3 whwie

(2) nauuyvemans naudrudsnumans vse
nauInemansiuatinmans lddeendn 3 wdhwie
¥. vndvnanie Beulidesndn 85  wilenn
(1) Funu 30 vdlena
(2) Fvnamzaudidy 24 vulena
(3) I uamzanwden Woniseuliivdosin 24 vigin
(4) A HnUszaunITiIn TN 7 wmhein

a =~ L | K% 1 1 a
A. nuandvLaenEs seulidasndi 6 BUIB-NA
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5187391
n. vuandndnwnaly Beulitesndn 30 viagin
1. UeAuiTeu 24 vqenin
1.1 ngun1yn  JeAulseu 9 n7efin
0001102 yinwensilelagnsnaN1s199Ingy 3(2-2-5)

English Listening and Speaking Skills

0001103 mﬂ%’mmé’aﬂqmﬁamiﬁami 3(2-2-5)
English Usage for Communication

0001104  nwdainguitodvTn 3(2-2-5)
English for Professional Purposes

1.2 NUNYBHAIENT NGUAIANAIENT WALNGUINGIANEATAY

AMAAENS UIAUITEUY 15 wilqefin

0001209  guUsznaunsealul 3(3-0-6)
Modern Entrepreneurs

0001106 anudunadosine 3(3-0-6)
Thai Citizenship

0001109 mansnszavLion s e iy 3(3-0-6)
The King’s Wisdom for Local Development

0001108 NASNATHLALALAFUN L 3(3-0-6)

Health Promotion and Care

0001210  FWInvaa1nlugARIva 3(2-2-5)
Smart Life in the Digital Age
2. deniFou Medulungudeluil litesnd 6 Wi
2.1 @aniaungunien Lidaendn 3 nein
0001101 mwlveiilenisdeans 3(3-0-6)

Thai for Communication

0001201 mmzﬂﬁwﬁami?‘%ami 3(3-0-6)
Japanese for Communication

0001202 MwIuiionisieans 3(3-0-6)
Chinese for Communication

0001203 AN mALianTsdeans 3(3-0-6)

Korean for Communication



nangaslneransUain A 19
2.2 \@9Ni38U NHUNYBEAAAT NaNAIANAIEAS vanguIneAEans
nuadlaAtans hideand 3 nUAn

0001105  quvseeNans 3(3-0-6)
Aesthetics

0001107  vinwelummssudi 21 WeTinuwaverdn 3(2-2-5)
21 Century Skills for Living and
Occupations

0001110 nsAnuaznITAnaula 3(3-0-6)
Thinking and Decision-Making

0001204  USwauazeauiiontsadiudie 3(3-0-6)
Philosophy and Religion for Life

0001205  wimnssuuavguviemanimansviondios  3(3-0-6)
Tourism Innovation and Aesthetics

0001206  Uszidaansuazimuinisveslanasdivlud  3(3-0-6)
History and Development of the Modern
World

0001207  nguanegluddnusedniu 3(3-0-6)
Laws in Daily Life

0001208  Timeonuuulameinemans 3(3-0-6)
Designing Your Life with Science

0001211 winnssudmsuaugulug 3(3-0-6)
Innovation for New Generation

0001212  #3quluInlszdniu 3(3-0-6)
Feng Shui in Daily Life

0001213 mswamyARNAHIELNTY 3(3-0-6)
Fashion Personality Development

0001214  wallesgAmavia 3(3-0-6)
Digital Citizenship

0001215  A1IAAANNOENETNETIA 3(3-0-6)

Creative Thinking



PANANSTNAPANTUMNG
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. NUNIVANIE  Ldpenin

(1

(2)

vwnu  UsAuReu
1552103  nw8Ingudmsuutimanans
English for Communication Arts
3001103 msanyadna e uivamans
Development of Personality for
Communication Arts
3002101  Aavzhazniseonuuvlunuilivamans
Art and Design in Communication Arts
3011101 wgufnisdeasiiuale
Contemporary Communication Theory
3011102 15EN3ANanslugARTTa
Journalism in Digital Age
3011201 nsWaeNAnadsassaiion saeans
Development of Creative Thinking for
Communication
3011501 waAnssuguilnadelugadda
Behavior Media Consumptions in Digital Age
3012101  ngviEneuazasesssuluuilnaans
Laws and Ethics in Communication Arts
3013201 msiwiniiude
Media Literacy
3032701 peufinmesnsiinfionulmamans
Computer Graphics for Communication
AV NRWIZATUUIAY
3001102  nagnsnIsaueIueg1aiiusEaANEAIw
Effective Presentation Strategy
3004902  MTINpilvAEns
Research in Communication Arts
3012103 2iviendfiensdedns
Speech for Communication
3012106  mseenuuULazaswassAiemludenista

Designing and Creating Content in Digital Media
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Photographic for Communication
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New Media Production in Digital Age
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Marketing Communication for Modern Business and

Society
ANSENYANESI9ATIA

Creative Photography
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Typography Design
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Special Project for Social Communication
Management
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Communication Arts Immersion
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Information for Communication
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Language and Culture of Communication
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Culture and Media in Digital Society
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Performance Communication
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Storytelling Through New Media
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Communication Management for Change
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Communication for Entrepreneurs in Digital Age
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Social Media for Entrepreneurship
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3013113 mMsuandeLiiensdemsesdnslugandvia 3(2-2-5)
Media Production for Corporate Communication
in Digital Age

3013203 nsAeasATugiaaivassdiilonsianiesdu 3(2-2-5)
Creative Economic Communication for Rural
Development

3013502 nsdansniseansianssufivay 3(2-2-5)
Communication and Special Event Management
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Social Communication Innovation Project
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The Power of Influencer Media
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Strategy in Digital Public Relations
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Preparation for Filed Experience Training in
Communication Arts

3004802 aunafnwInlmeamans 6(0-36-0)

Cooperative Education in Communication Arts
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